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Increase in number of Irish media
consumers concerned about fake news

Enhancing digital literacy skills is

critical in dealing with the challenges of
the evolving media landscape

Reuters Digital News Report 2019 (Ireland)



Be Media Smart is an Irish public
awareness campaign calling on people of
all ages to Be Media Smart and Stop,
Think, and Check that information they
see, read or hear across any media
platform is accurate and reliable.



It's an initiative from Media Literacy Ireland
(MLI), a network of volunteer members
facilitated by the Broadcasting Authority of
Ireland, working together to empower people
to make informed media choices about the
media content and services that they
consume, create, and disseminate across all
platforms.



WHAT IF?

Modern consumers care about where their
food comes from. What if we could spark the
same thought or consideration regarding
where their information comes from?

The campaign was built on this
simple idea.
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TV /RADIO AD

Raidié Teilifis Eireann
(RTE) - responsible for
the creative brief &
overseeing production

Campaign launched on St
Patrick’s day 2019

TV ad also reversioned in
the Irish language

Radio ads created &
distributed widely



TV AD




PRINT AD

It's important to you to know where your food comes from.
Isn't it just as important to know where your information comes from? The Herald

The Irish Daily Mail

The Irish Examiner

The Irish Sun

The Irish Times

The Sunday Business Post
The Sunday Independent
The Sunday Times

] The Sunday World

BE MEDIA SMART The Times (Ireland edition)

www.bemediasmart.ie

| mlioun [Wewn " Brought to you by Media Literacy Ireland. Supported by 0 Heatrande




DIGITAL ADS

BE
MEDIA

SMART

Consider Read more

BE BE
MEDIA MEDIA
SMART SMART

o

BE

MEDIA
SMART

www.bemediasmart.ie

www.bemediasmart.ie \ www.bemediasmart.ie www.bemediasmart.ie



EDITORIAL

999999

.ne newstalkm

106-108m

RT€ ONE!
TG| s

sounds like you




epiroriat. HOW

® Opinion: Can Irish r
n trmstworthv new

‘Be Media Smart’ campaign

'S SO Jaunched to coincide with

The ‘Be Media Smart
campaign launched »=

Week

Hikazry
»,

by Brian Keyes 19 Mar 2019

European Media Literacy

= 0 comments

It's time to redefine media literacy skills and include digital

§ a gangly schoodgning tecnager,
uarmactionee Dk dn b proegoial Jilkh
oorriury, a number of differees caily
neswspapers wyeld appear oo o regubar
hasds tm the gamies rooes of e sl
I aftestod [0 Movsghan As a boarder thie dally
At rrovedaed s moech-vindosd ink so the
n=taile workd beyomd the Colditz-ike confines
of & 1570 establis et that was run by pracsts

Reading newspapers, we were tdd, wis an
irmpartaa b oty Usal wonghd brossden aur mimnds
arnd cpsinione, help us sty informed abosst whal
was paing on in the workd and, in peeral, develog
oot oreerall medla likeracy skills.

Whae we dliln't know al the tme wies Ul
thusar news papers didn' | appeas mirscsdody by
copryiwas, br werw part of & s wedier bntlat e
calied Newsspapers in the Olaseoom which was
crierieetl by the litsh praspaper indusdry

A osar b ting-led induarive Dhan wies abemed w1
tensiine "hee Peduder of torEonerrn 11 e o ba mrdl ewd

JOHN
McGEE

Sloclia literrsaey wloi[le iy thusse claym wyse g ol
sirrpder and trust in the media wos, more or bess,
Implicit. If sorkes were inpecurate or fake, the
authars, pubilshicns of road casters wane gascily
ramidod amd, of neoeesry, arknorw ledprment=
arncd apecd oogi e ower e duly o bilbkssesd or Beaad as

While Newspapers In the Classrooin s oo
kager, NewsBrands eland has coplasced it wilth
Proeas Pros, & student jourmuliom competitaon
rolliad finte s mads liersey inftmtive that sime
W et e nde — reainbe in trsneitban vsesr —

the voracity of comtent that peopbs read and
hemr anline or wffine and hedp them o kbemify
soaness of information tid may e earcliable,
didsbwematidy false or modeuling

St e & foschdmop of soecalbe) fake news,
the delsherate mantpulstion of soclad medin
algorithms and alleged Interfcrence from
Plate-spuiisone] vigailalbine Lo mloeno
eloctione, w campatign = » wortlhy mitlsthe
mned coimes al & impoTiant emcture for sockety
e abeimae raey

The Irish eeed of Uher cournjuaign i s ove reoep by
Modia Livereey Drelamd (ML), a soluntser net-
wirk made up of key staleeholders in the mesdia
indu=try npne from NewsRramds breland,
RTE, the Assioclathon of Advertisers bn lrelassd
[AAT) right ervugh to compasies ke Goougle
anmal Farvdsnak.

To back up ne case, ML published detuids
of 3 Eyrpharometer survey which noied that
i ol Finredsevaie tiink fshe miswe v & ilswsat vy

fake advertising, bt aleo Use piore ansder rule
Wiy e plagiald i kslering geouine sddictrr
Exdbaidimira, wiserther by dtign or defoult, And
therey no shortage of sclenoe. expen meadieal
o drnbon and, spealieag from esperiintoe, parinlal
arerdobes to B K Uhis wjp.

Whan the CED of Salesfonce, Marc Beseoff
st mp at the Workd Economie Forum (n Divos
im 208 amd likened social media addiction W
smoking, be wasn't joklog. Bol s far socil
metas platforime heee sefusel w e FYEHAn-
sibiility for that power they have on thess users
and repulsors ssem incapabibe of dealing wih
the coneaquenoes of all of this

I coviiddd off oodirse aldd Lo this, ther comiribn-
Uecns the cvarall dumbing down of society 8o omne
whame o viden of & oute ¢at dancing o & bath, a
rpder by showtag off her new Versaoe Bandbag
O @ WOdTLas paogii g sornebdady s plopde B often
deainad Lo be masie [ jusrlin L or interedag than,

Py ] Ty ape [R——" . unn—— | —



WEB AND MOBILE o~ Y=

@ bemediasmart.ie

BE MEDIA SMART_

BE

BE MEDIA SMART_ Help Resources Supporting Members Media Literacy in Europe Media Literacy Ireland

-
BE MEDIA SMART_ Resources Supparting Members Media Literacy in Europe Media Literacy Ireland

MEDIA
SMART_

Help Resources Supporting Members Media Literacy in Ewrope Media Literacy Ireland

Ways to Every day we have to make

BE MEDIA SMART .
choices. From what we
STOP_ want to eat, to what we
Use these quick tips to help you want to wear, what we want
judge whether information is to listen to right through to

accurate and reliable.

who we want to represent

i is us in public office.
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Library Association of Ireland
(LAIl) approached by MLI in
December 2018

LAI Literacies Committee

All library sectors in Ireland
supported the campaign

Be Media Smart support -
posters, social media, website

Fundamental role



Significant nationwide campaign /
international attention

Estimated 140 DAYS of
voluntary effort by over 30 MLI
members

Limited funding




LESSONS

Longer planning period
required

Earlier coordination with key
partners

More coordination of social
media activity

Evaluation framework and
activity capture mechanism

Develop a ‘campaign tool-kit’
Joined-up approach crucial

Next campaign — Spring 2020



BMS COVID19

BE MEDIA SMART_ Help == - Campaign rerun on TV, radio &

online
COVID19 Resources

« Promoting the importance of

* The World Health O i i - - -
e World Health ©rganisation reliable information

The coronavirus outhreak has sparked what the World Health Organization is calling an
"infodemic” which prompted the WHO to develop the EPI-WIN programme to make sure the facts
about CQVID 19 are communicated to the pubklic.

« Support from MLI members

VWHO Resources

The World Health O

rganisation @WHO have partnered with WhatsApp to create a new

information resource for covid-19. Add the number +41 79 893 18 92 to your phone and message

it on whatsapp saying "Hi" The

* Critical - ‘misinformation
: costs lives’ (World Health
» Countering false information organisation, 2020)

We all want to do our bit when it comes to countering false information, but what it it is someone

&M section is particularly useful.

we know who is sharing false information? Media Literacy Ireland have put together scme helpful
tips for addressing the spreading of false information even if it comes from those close to us.

View tips
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STOP / THINK / CHECK_

www.bemediasmart.ie

 Launch of new campaign -

April 2021

* Trustworthy information - Irish

vaccination programme

* Redesign of TV ad

- Updated website - Fact-Check
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CONTACT
US

Web:
medialiteracyireland.ie
bemediasmart.ie
libraryassociation.ie

Twitter:
@Medialitlreland
@LAlonline
@philrusty
#bemediasmart
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http://www.bemediasmart.ie/

‘Media literacy ... addresses the
needs of all ages. Media literacy is
also a tool empowering citizens as
well as raising their awareness and
helping counter the effects of
disinformation campaigns and fake
news spreading through digital
media’ (European Commission, 2019)



