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Research stages. 1) publications to be explored
were identified; 2) theoretical materials were
accrued and analyzed; and 3) empirical research
was conducted (structured and semi-structured
interviews with experts of cultural publications).
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Figure 3. The editorial team of Literatira ir menas (Literature and Art)
published the fi fth issue of 2018 completely blank. This was a protest
against what the editors saw as the state’s insufficient attention to
cultural periodicals and to the cultural fi eld in general.
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